
Boston Celtics: Creators Academy Consultant 

Job Posting 

Job Titles: Creators Academy Photographer, Videographer, or Designer (Consultant) 
Department: Creative & Content 
Supervisor: Vice President, Content & Brand 
Length: Two (2) days 

Summary:  

Are you an emerging creator with a passion for sports, storytelling, and building something 
meaningful? Do you thrive in collaborative, fast-paced environments where creativity fuels real 
impact? The Creators Academy provides emerging creators with hands-on experience and 
networking opportunities to help them find their footing in the creative industry, sports business, 
and beyond over the course of two (2) days. Designed to support local creators early in their 
journey, the program offers opportunities to develop impactful pieces and expand professional 
networks. 

Creators will learn directly from key personnel and adjacent departments, gaining insight into 
how creative and content fuel the business and contribute to broader organizational goals.  

If you’re ready to learn, create, and grow alongside experienced professionals, our two (2)-day 
Creators Academy consultant role may be the experience for you!  

Applicants can apply to three (3) different roles within the program: Photographer, 
Videographer, and/or Designer. Each applicant should submit their resume, portfolio and/or 
video reel to Celtics.com/creatorsacademy. Applicants have the option to include a cover letter.  

What the program includes:  

• One (1) day of an in-person shadowing experience, including the opportunity to network 
with the Boston Celtics Creative & Content and Social Teams. 

• Photographer and Videographer receive the opportunity to work as a consultant to 
photograph or film, respectively, one (1) Boston Celtics regular season home game at the 
direction of the Boston Celtics Creative & Content Team.  

• Designer receives the opportunity to work as a consultant for one (1) day to design a 
package of digital illustrations to support a Boston Celtics regular season home game.   

• The opportunity for the produced content to be published to Boston Celtics-controlled 
social media channel(s). 

• The opportunity to participate in instructional and networking meetings, and feedback 
reviews with industry professionals. 

• Opportunity to receive a professional headshot and feature on Celtics.com.  
 

Qualifications: 

We’re seeking creators who are: 

http://celtics.com/creatorsacademy


• A current resident of Massachusetts, Rhode Island, New Hampshire, Vermont, or Maine 
who live within a one hundred fifty (150) mile radius of Boston, Massachusetts, or who 
live within a seventy-five (75) mile radius of Boston, Massachusetts with the ability to 
travel to the Boston Celtics headquarters and TD Garden in downtown Boston, MA for 
the two (2) days of programming. 

• Passionate about storytelling, content creation, and sports culture. 
• Curious, motivated, and eager to learn in a fast-paced, collaborative environment. 
• Comfortable taking feedback and applying it to improve their work. 
• Interested in exploring careers in sports photography, videography, or graphic design. 
• Eighteen (18) years of age or older at the time of application.  

Hourly rate: Fifteen dollars ($15.00) per hour associated with the work performed in connection 
with the content production, with specific working hours to be determined by the Boston Celtics 
in their sole. Successful completion of a background check and consultant agreement are 
required.   

 

About Company: 
 
Throughout the Boston Celtics’ storied history, they have long stood for equality and 
respect, including drafting the first African American player, hiring the first African 
American coach, and playing the first all-black starting five. The Celtics have won a 
record 18 NBA Championships spanning six decades, including eight in a row from 
1959-1966, and winning their most recent in 2024. In addition, 51 former Celtics 
players, management, coaches, or staff have been inducted into the Naismith Memorial 
Basketball Hall of Fame. The team has been operating under local ownership since 
2002. 
 
 


